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Professional Summary 

Assistant professor with more than 18 years of experience teaching at the Post-graduate 

management programs. Commitment to helping students develop their full potential in their 

studies.  

Skills 

 Excellent coaching, teaching, and motivational skills when working with individual students 

and encouraging them to work to their potential.  

 Approachable and amiable, making interactions with students and colleagues pleasant, even 

when discussing ways students should improve.  

 Exemplary skills in reading, analysis, research, critical thinking, and writing, giving me the 

finest tools to make further advances in the field.  

Education:  

 Ph.D. in the faculty of Commerce and Management, Savitribai Phule Pune University, 

for a study titled “Study of Convergence of Product Choice and Brand Preference 

in Rural and Urban Consumers in Select Product Categories” in January, 2019. 

 MBA from Shivaji University, Kolhapur (May 2004) (68.84%) 

 B.Sc. from Shivaji University, Kolhapur. (April 2001) (66.92%)  

Work Experience:  

Assistant Professor at Modern Education Society’s Neville Wadia Institute of Management 

Studies & Research, Pune from February 2006.  

Research:  

1. Have successfully completed one Minor Research Projects, as a Principal Investigator, to 

BCUD, University of Pune “Study of ‘Brand Preferences and Lifestyle Habits’ of Next 

Generation with Special Reference to Select Cities in Maharashtra.” 

2. Supervising 04 Research Scholars at PGRC in the area of Organization Management, 

faculty of Commerce and Management, Savitribai phule Pune University.   
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Publication:  

 

1. Tope C, Dole V, (2023), Corporate Social Responsibility (CSR):An Important Element 

in Strengthening Employee Engagement Function of HR in an Organisation, Journal of 

the Asiatic Society of Mumbai, Journal of the Asiatic Society of Mumbai, Vol. 96, 

No.01 (I),  Pg. 22-26   

2. Atul Kumar, Arpit Trivedi, Vikas S Dole, Kiran Singh, Abhinav Yadav, (2023), 

‘Human Resource Management in the Retail Sector: challenges and trends’, 

International Journal of Multidisciplinary: Applied Business and Education Research 

Vol .4, Iss.  6, Pg. 2086-2093 

3. RV Patil, V Dole, (2022), Impacts Of Pandemic Salary Reductions On Faculty 

workplace Spirituality, Job Satisfaction And Life Satisfaction, IJFANS International 

Journal of Food and Nutritional Sciences 11 (10), 3410-3418 

4. RV Patil, V Dole, (2022), Conceptual Review of Teachers Workplace Spirituality and 

Its Impact of Teachers Intrinsic Motivation Job Satisfaction and Life Satisfaction, , 

IJFANS International Journal of Food And Nutritional Sciences,  11 (3), 4883-4890 

5. Dole V., (2021), Impact of Advertising on Educational Apps Used by Children: A 

Parental Perspective, International Journal of Web-Based Learning and Teaching 

Technologies (IJWLTT), Vol .16, Iss.  6, Pg. 1-13 

6. Dole V., (2021),  Marketing Budget: Towards an effective Marketing Plan, 

Vidyabharati International Interdisciplinary Research Journal, Vol .12, Iss.  2, Pg. 135-

138  

7. Dole V., (2020), Bottom Of Pyramid-A Debated Market Segment, Vidyabharati 

International Interdisciplinary Research Journal , Vol.  11, Iss. 1,  Pg. 267-270  

8. Dole V., (2020),  Understanding the Limitations of Digital Marketing, Vidyabharati 

International Interdisciplinary Research Journal,  Vol. 10, Iss. 2 Pg. 222-226  

9. Dole V., (2020), Review of Select Contributions of  Philip Kotler To Marketing Theory 

and  Practice, Vidyabharati International Interdisciplinary Research Journal,  Vol. 10, 

Iss. 1, Pg. 175 179 

10. Dole V., (2019) ETHICS IN MARKETING, Vidyabharati International 

Interdisciplinary Research Journal, Vol. 9, Iss. 2, Pg. 157-157 

11. Dole V., & Warpade S. (2019), “A Study of Convergence of product Choice and Brand 

Preference in Rural and Urban Consumers”, SBS International Research Journal of 

Management Studies, 4(1), 99-110.   

https://scholar.google.co.in/citations?view_op=view_citation&hl=en&user=l7nwNzAAAAAJ&citation_for_view=l7nwNzAAAAAJ:_FxGoFyzp5QC
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https://scholar.google.co.in/citations?view_op=view_citation&hl=en&user=l7nwNzAAAAAJ&citation_for_view=l7nwNzAAAAAJ:YsMSGLbcyi4C
https://scholar.google.co.in/citations?view_op=view_citation&hl=en&user=l7nwNzAAAAAJ&citation_for_view=l7nwNzAAAAAJ:eQOLeE2rZwMC
https://scholar.google.co.in/citations?view_op=view_citation&hl=en&user=l7nwNzAAAAAJ&citation_for_view=l7nwNzAAAAAJ:W7OEmFMy1HYC
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12. Dole V., & Warpade S. (2018), “Study of Convergence of product Choice and Brand 

Preference in Rural and Urban Consumers in Select Product Categories”, H.S.B.P.V.Ts 

Journal Management, Commerce, Pharmacy and Engineering, 3(1), 277-285.   

13. Dole V., & Warpade S. (2015), “Study of Brand Preferences & Life Style Habits of 

Next Generation with Special Reference to Select Cities in Maharashtra”, Chronicle of 

the Neville Wadia Institute of Management Studies & Research, 4 (1), 110-123.   

14. Dole V., (2012), “Issues in Marketing Communication”, Chronicle of the Neville 

Wadia Institute of Management Studies & Research, 2 (1), 213-218. 

15. Dole V., (2011), “Marketing Management Managing Brand for the long run: Brand 

Reinforcement and Revitalization”, Chronicle of the Neville Wadia Institute of 

Management Studies & Research, 2 (1), 3-8. 

16. Kinikar A., Dole V, (2008), “Funding Strategies for SMEs”,  

 

Contribution to Students’ Life: 

1. Formed a club “MEAT” (Marketing Events and Activities Club) which organises 

activities such as Business Quiz, Advertising Competitions, Marketing Plan, Marketing 

Presentations, Guest lectures to develop interests and display interests.   

2. Formed a club “ROAR” (Reach Out & Achieve Results) for promoting discussion 

among students about recent trends in business, environment to bring out and hone 

presentation skills, reading, team building among students.  

3. Training and Placements Officer (TPO) from 2008-09 to 2010-11 & 2013-14 to  

2015-16.  

4. Student Development Officer (SDO) from 2014-2021 where activities like Personality 

Development Workshops, Celebration Republic Day, Independence Days, Tree 

plantation, Blood Donation Camp were coordinated. 

Responsibilities held in Institute: 

1. Internal Quality Assurance Committee (IQAC) Coordinator to AY 2016-2020 

(Establishment and Operationalization of IQAC)  

2. Research Coordinator for Post-Graduate Research Center, making it one of the 

leading PGRC in Savitribai Phule Pune University.   

3. Head of Department for MBA Program, coordinating academic, co-curricular and 

extracurricular activities.  

Previous Responsibilities:  
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1. Assistant Director of Central Assessment Project (CAP) for MBA Programs 2015, 

2015, 2014 and PGDBM Program Dec. 2014.  

Events Organised: 

1. Organized “Ph.D. Coursework on Research Methodology” for Research Scholars of 

Savitribai Phule Pune University in November 2023 to Jan. 2024.   

2. Organized “Ph.D. Coursework on Research Methodology” for Research Scholars of 

Savitribai Phule Pune University in September 2022.   

3. Organized “Workshop on Research Methodology” for Research Scholars of Savitribai 

Phule Pune University in May 2022.   

4. Organized “Workshop on Research Methodology” for Research Scholars of Savitribai 

Phule Pune University in April 2022. 

5. Organized “Ph.D. Coursework on Research Methodology” for Research Scholars of 

Savitribai Phule Pune University from March, 2021 to September 2021.  

6. Organized Two National Level Competitions for a club “MEAT” (Marketing Events 

and Activities Club) – Marketing Plan & Marketing Trends.  

7. Organized “Ph.D. Coursework on Research Methodology” for Research Scholars of 

Savitribai Phule Pune University from May 10,2019 to May 20, 2019.  

8.  Organized “Ph.D. Coursework on Research Methodology” for Research Scholars of 

Savitribai Phule Pune University from May 21,2018 to May 26, 2018.  

9. Organized International Conference, in association with Savitribai Phule Pune 

University on central theme “A Confluence of Trends & Technologies Reshaping 

Global Business” as Academic Coordinator on 9th & 10th February 2018.  

10. Organized National Conference in association with Association of Indian Management 

Schools (AIMS) and Savitribai Phule Pune University on central theme “Achieving 

Excellence in Higher Education through Accreditation” on 19 & 20 December, 

2016.  

11. Organized International Conference, in association with Savitribai Phule Pune 

University on central theme “New Age Business Drivers: Embracing Realities” as 

Academic Coordinator on 5th & 6th February 2015.  

12. Organized “Academia- Industry Meet” (AIM) for interaction with successful corporate    

leaders to guide students about expectations and self-management as a fresher in   

industry.    

13. Organized successfully UNIVERSITY OF PUNE sponsored State Level Seminar on   

“Employability Skills for Management Students” as Chief-Coordinator on 22nd   



Page 5 of 5 
 

January   2013 at Neville Wadia Institute of management Studies & Research, Pune. 

14. Organized successfully National Corporate Conclave “DISHA” –For 2008, 

2009, 2010 as a Chief-Coordinator. 

15. Organized successfully MILAP – Alumni Meet in AY 2009-10 and 2015-16 as a Chief- 

Coordinator. 

16. Organized successfully a State Level HR Conclave “HR Meet” in AY 2006-07 as a 

Chief-Coordinator. 


