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VISION

Institution commits service to society through
developing virtuous leaders by providing executive
manage ment education in a global setting.
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FROM THE PRESIDENT'S DESK

It gives me great pleasure to communicate
with you the young fresh minds, who are
preparing to embark on a career in the word
of commerce and industry having completed
your education at the Institute of Modem
Education Society. | hope that during your
time at the Insttute you have not only had the
opportunity to imbibe and be equipped to
face the word with confidence in the
discpline that you choose, but that the
Institute has provided you with the value
systems with which you wil conduct your
selves wherever opportunity takes you.

| am sure that over the years ahead you
will make this Institute proud o your
accomplishments and achievements. The
Institute would greatly appreciate that you not
only continue your connections with it but
when you progress in lfe you bring back to
the Institute your leaming's, in order to share
them with students and faculty d the time. |
am sure that you will make the contribution
which all citizens need to, in whatever their
field, tothe society and the nation of with this
Institute can be justly proud of.

W th all good wishesfor a long, happy and
successfullfel

Mr. Nusli Wadia, the President & Modern
Education Society, is a kading Industral istand
Phianthropist. He is the Chaiman of listed
companes lke Bombay Dyeing, Bombay
Buma, and Britannia Industies besides being
a Director d reputed companies lke Tata
Steel, Tata Motors and Tata Chemicals. He is
also the Chaiman d Board of Governors o
VJTI, the Chairman o the Wadia Hospital for
Children and Women. He has also been a
member o the Prime Ministers Council for
Trade and Industry from 1998-2004. He was a
member d the Special Qubject Group to review
Regulations and Procedures to unshackle
Indian Industry and on the Special Subjct
Group on Disinvestment. He has made a name
for himself also in public affairs and has been
actively associated with leading chartable
institutions.

Mr. Nusli Wadia
PRESIDENT
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SECRETARY'S MESSAGE

RECTOR'S MESSAGE

The Indian corporate world is witnessing a total
metamorphosis these days. Fundamentals are
strong, comporate envionment is buoyant and
peffomance is bulish. New challenges are
being constantly encountered, new equations
are emerging and new solutions are being
tested in the dynamic social scenario. The
industrial environment s now more liberal and
deregulated. It is turning into a more flexible,
transparent and vibrant entity. India is already
in the process o becoming a partof the global
vilage. Several phases of this transition have
already passed. The corporate world is keen to
welcome new generation business executives
who show a high degree of professional
excellence, commitment and devotion to their
mission. The human resources are gaining
signficance to prove their worth in the
contemporary envionment. We, at Nevile
Wadia Institute d Management Studies &
Research, always strive to enhance the qudity
of the students walking out from our Institute
and enable them tof ace the ground realities of
the business world.

Our endeavour has always been to
help students get larger perspective and
widen viewpoints in order to gather
holstic understanding of business in
general. With changing time our role as
academicians gets more and more
challenging. But we embrace challenge
for the larger benefit of our flag-bearers,
our students.

Our students have the mental ability
Strength to undertake challenges. They
have been a part d an excellent team,
showing a high degree of mativation and
focus to their pursuits. We welcome you
on ourcampus to get in-depth knowledge
in various aspects  management.

Prof. D. A Rajput
Secretary
M. E. Society

| consider it my privilege to pen the
handbook of Neville Wadia Institute of
Management Studies & Research. The
students of our Institute represent the
youth of India who are going to be the
new locomotives of the Global
Economy.

The last few years have been
particularly challenging for the World
Economy. In the midst of this, India
has displayed remarkable stability as
compared to many other countries. It is
believed that the talent within our
country is its biggest strength besides
its enormous consumption potential.
We a Neville Wadia strive to shape
and polish our students to become
champions of tomorrow. We help them
unearth the potential in them, for them
to use their talent & entermprise, for the
benefit d Industry & Society.

The knowedge instilled in them, in
conjunction with the vaues inculcated
in them, would make them treasured
assets of tomorrow's Industry.

We are immensely happy to shape
your careers and make y ou ready as
the future flag barriers of Indian
corporate.

Thank you.
With warm regards

Dr. Girija Shankar
Rector
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DIRECTOR'S MESSAGE

It gives me immense pleasure in
welcoming you all to this August campus
of Nevile Wadia Institute & Management
Studies and Research. Since our
inception, corporate have recognized the
difference in our training and its impact.
Therefore even in the slowdown we were
out of the few institutes to get a greater
response for placements. Probably we
are the only institute in the city of Pune,
where the potential recruiters are learning
the man-management skils in Masters
programming and personal management
andmake it a point to visit our campus as
recruiters.

We train our MBAs in such a way that
right on the first day of their job they are
regarded as corporatefiendly students.
Well known corporate make it a point
either to visit our campus or shortlist our
candidates from the Dossier for the
placement opportunity on the basis of
experience and past perfomance o our
students recruited by them in the recent
past.

The prime objective of adopting a unique
pedagogical style and methodology is to
make our students aware of business
realities. This translates into benefit when
they get productive and mesh into new
culture from the word go. Adding value,
therefore, to their CVs is incidental, but
creating the value to their persona is the
ultimate motive. To make them realy
worthy for placement, value added
courses such as business analytics, six
sigma (basic & advance level), workshop
on negotiation skils and relentless
industry academic interaction as well as a
module in foreign language are some of
the features worth mentioning.

| whole heartedly welcome you to our
campus.

Dr. A. B. Dadas
Director

NWIMSR VALUES

Established in 1991, NWIMSR is one of the most refined of Business Schools in
India. Located at the educational C gpital of India, NWIMSR has come to be known
as one of the most respected B-schods in India. Having groomed managers and
leaders of the corporate spherefor close to two and a haF decades, NWIMSR boasts
a legacy of Excellence & Integrity— the values of NWIMSR inculcates in every
student. Inspired by the Jesuit spirit of nmagis — 'Ever Greder', NWIMSR aims at
being a management school with a passion for academic excellence,
uncompromising human values, a sensitive social conscience and an abiding
commitment to improve the qualty d life in organizations and society. It is these
values that make anNWIMSR shine apart.

WHY NWIMSR?

1.Pedagogy: Extensive use of case studies as a method of learning to understand
how management concepts apply in business situations along with hands on
training that makes leaming holistic and dev elops well rounded managers.

2.World Class Teaching Community: Action—centric research and industry
consultancy keeps the teaching abreast in both the academic and the industrial
world.

3.Industry Oriented Programs: The University proactively senses business world

requirements and continuously innovates to build human capital to fit those
needs. Introduction of MBA program was result of its thrust on continuous

updating of programs to keep the deliv erables contemporary.

4.Holistic Learning: The entire program is designedin such a way that it provides
equal focus on knowedge, skill and attitude development.

5.Induction Program: Management games and simulation exercises are designed
and implied in the MBA curriculum which helps patticipants to know each other,
understand self and prepare for a better life ahead.
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Doing Easiy What Others Find Difficult Is Talent; Doing What Is Impossible
For Talent Is Genius. Located in Pune, the educational Capital d India, Neville Wadia
Institute & Management Studies and Research encourages and helps its students to
imbibe in themselves this element of 'genius’, by providing them the best of facilities and
management education. In doing so NWIMSR has always endeavored to mould its
students into effective leaders who blend business practice into theory, ones who
advance the evolution o strategies ideal for promoting a vibrant and throbbing business
environment.

Nevile Wadia Institute of Management Studies and Research was started by
Modern Education Society in 1991. The institute is affiliated to the University of Pune and
recognized by the All India Council & Technical Education (AICTE)and Govemment o
Maharashtra. In addition to giving them value-added skills, the Institute provides the
students with a solid foundation to base their practical knowledge on. It endows the
students with management skills in the f dlowing areas:

1. Master of Business Administration (M.B.A)

ourse is affiliated to
a Counci for Technical

The Institute offers Masters in Business Administrat
Savitiibai Phule Pune University and approvg
Education (AICTE) and Government of Mz
specialization offered is Marketing, ur 1IT € nform ation

Technology(IT). The program is designe qual focus on
knowledge, skill and attitude developme;

of opportunities across industries thereb

5 choosefrom a wide array
he India story.

2. PH.D.

NWIMSR is an approved Post Grac
University. Our research scholars are ¢

Savitribai Phule Pune
hip of a distinguished panel
of guides. The Institute seeks advice fro alks of ife in order that
the centre operates in a prof essional manner. There is a con 1

a wide spectrum of subjects to make a meaningf ul contribution to
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RESOURCES COMPUTER LABORATORY

Ourcampus s purely academic but soothing and inspiring, conductive for learning. It
is showered with pretty, serene and colorful gift of Mather Nature. Really it makes up
a peff ect, studious and academic atmosphere. The environrment strikes right balance
between leaming and overall development of the students.

e 2 Servers & 65 Teminals

e Online dassroom setting
with LCD setup

e Round O’clock Intemet
Facility, with WI-FI

LIBRARY

Houses about 16500 Books, 33
Periodicals and National & International
Journds, Reports, Interactive DVDs &

VCDs Computerized setup backed by e Mpps (1:_1)

SOUL Software Developed and dedicated intemet
maintained by INFLIBNET Ahmedabad access

with Barcode Facility, Book Bank .

Facility, Business News Channels for .W?” 25 Lgge B LD
studerts. Writer, Scannerand

e LaserJet Printers
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Spacious & wellfurnished state of the art seminarhall. Seating capacity o more than 450
students. Hosts various guest lectures, seminars, Pre-Placement talks, workshops and
others cultural activities. Latest audio visual facilities like LCD projector, overhead
projector to complement the various activities conducted in the seminar hall.

The Placement Cell is the nudeus of the Insfitute. Students are given personalized
oneto one guidance for appearing forinterviews, identifying target organizations,
creating a customized networking strategy and being placedina job.

r" F 3




BROADENING THE HORIZON SOME OF OUR ALUMNI

VP, Corporate

Rajesh Kalan ICICI Bank e
Moses Sibloon JCB India Ltd. General Manager (Facilities)
Suheil Sayyed Inception Solution CEO

Divyajeet Snehi Feedback Infrastructure Pvt. Ltd. Sr. Vice President

Satish Mudaliar Introlligent INC. VP-Business Development
Pawan Kumar Origins Systems Pvt. Ltd. CEO
Mustafa Raj Foseco India Ltd. Head, HR & Admin.
Sunita Ghorpade R Systems Int. Ltd. _..aprietor
VALUE ADDITION TO STUDENTS .
Mrunal Shah Standard Chartered Bank Haﬁonship Manager
Personality Development Workshops Industrial Visits Thompson Xavier ~Mercedes-Benz India Pwt. Ltd. Manager-Human Resource
Workshops on Interview Skills and K.A.Patel Amdocs !rationshager
. . Guest Lectures e .
Group Discussions Tejas Chitnis HSBC, ‘roductionmrt Manager

Career Counselling Workshops Internships

Certificate Course in Microsoft Excel = Programs to In cul cate Socid Values

Book Reviews Employment Skill Workshop




INDUCTION PROGRAM

Fxl VILLE WADIA
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Every new student to the Institute is wammly welcomed to the esteemed Wadia
Institute through the Induction Program. T his program ensures that the students
make a good rapport with the management and faculty of the institute.

NATIONAL CONFERENCE

National Corf erence on “Achieving Excellence in Higher Education through Accreditation' on 19"
& 20" December 2016 in association with Savitrbai Phule Pune University & Association o
Indian Management Schools (AIMS). The objective of the conference was to make participants
aware about broader aspect and operational ssues related to accreditation.




INTERNATIONAL SEMINARS JOB FAIR

The institute in association
ith University of Puneheld
a Times-job fair in 2016.
This  Job Fair  was
organized for students from
various management
institutes from Pune
Universi 3

International conference on “Global Comorate Village — Possibiity and Scope”
Neville Wadia Institute of Management Studies and Research in association with . b : Jo select students for
Savitribai Phule Pune University organized an International Conference on “Global ' = summer placement.
Corporate Village — Possibility and Scope” on the 20" and21% Jan 2017. A & £ kY-
Objectives of this conference were to access the i -
possibility of Global Corporate Village becoming a
reality and identify the unique forces driving the
Global economy. The two day International
conference had resource persons from different
countries like SriLanka, Bangladesh, Thailand,
Malay sia Oman, Jordan, Mauritius, Nepd, Sudan,
Qatar and India. The inauguration session had
dignitaries named Dr. Md. Musharaf Hossain —
President, Asia Pacific Federation of Human
Resources management, Bangladesh highlighting
the growing importance of acknowedging human
and resource to be successful inimplementing the
concept of Globd Corporate Vilage.
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INDUSTRIAL VISITS

Type of industry

FMCG
Automobile
Automobile
Chemical
Engineering
Petroleum
Sugar
Engineering

IRSENERERSESNE =nqineering
Engineering

IS - oo

Engineering, Autom obile

Engineering & Pharma
Defence

ICSERCES NN £ incering

>

b
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OUR MENTORS

DR. A. B. DADAS

M.B.A., DLL&LW, MPM
M.Com M.Sc,M.Phil., Ph.D.
Director, NWIMSR

DR. ABHAY KINIKAR
MSc. (Chem),

MBA (S ystems & Finance)
Ph.D.

Asst. Professor

PROF. VIKAS DOLE
B.Sc., MBA (HR, MKTG)
Asst. Profes sor

PROF. VINOD LALBE G
B.Sc. (Phy), MCM
Asst. Professor

“The teacher who is indeed wise
does not bid you to enter the house
of his wisdom but rather leads you
to the threshold of your mind”.

DR. ANURAD HA DANDNAIK

B.Sc., MCM, Ph.D.
Ass o. Professor.

D

PROF. KARUNA JADHAV
B.E. (Comp. Sc.) MBA (HR)
Asst. Professor

PROF. RADHA DOGRA

M.Com, MBA (MKTG)
Asst. Professor

PROF. JAMSHED DARASHA

- =)

B.Com, MBA (MKTG)
Asst. Professor

25

2) ADV. SANTOSH LONKAR

VISITING FACULTY

1)MRS.M OUSHAM| SHAH
M.Com. C.A

B.Com,LLM, MBS

~ 4)MR. VISHAL AMON
M.A (Eco), B.Com,
M Phil.

'5) MR. ANINDYA MUKHERJEE |
B.Tech ( Petroleum Engineering),
PD GM (IIM Calutta)
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MASTER OF BUSINESS
ADMINISTRATION

M.B.A. is a two year full-tme post graduate semesterized degree program.

MBAfees is fixed for Maharashtra State (MS)/ Outside Maharashtra State (OM Sy
Foreign Students every yearby Shikshan Shulka Samiti (SSS)

Eligibility for Admission:

A candidate possessing 50% for open & 45% for reserved category marks at the Degree or
Masters D egree examination in any faculty of any statutory University shall be eligible for
admission to M.B.A. course. The candidate should also have qualified in the Common

Entrance Testfor M.B.A. conducted by Government of Maharashtra, DTE.

Functional Electives/ Specialization

Any one o thefollowing Groups to be selected in second year.
Marketing Management (MKT)

Financial Management (FIN)

Irformation Technology Management (IT)
Operations Management (OPE)

Human Resources Management HR)
International Business Management (IB)
Supply Chain Management (SC M)
Rural &Agribusiness Management (RA
9. Famiy Business Management (FB
10.Technology Management (TM)
11.Banking and Insurance Manageme
12.Healthcare Management (HM)
13.Entrepreneurs hip Dev elopment (

14.Services Management (8SM)
15.Retail Managemen
16. Digital Media &€

17.Tourism and-Hospitality Management (THM)
18.Defence Management (DM)

PN D> NS
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Examination System and
Standard of passing

The final total assessment of the candidates shall be made in tems of an internal
assessment and on external assessment for each course, except in the case o the
intemal papers.

e The intemal and external assessment will constitute separate heads d passing and
they will be shown separately in transcripts. For each course, the ratio of marks d
internal assessment in relation to the external; assessmentshall be 30:70.

« The extemal assessment shall be based on the extemal witten University
Examination to be held at the end d each semesterfor each course.

e Continuous evaluation pattem is followed in Intemal Assessment which is based on
the class tests/assignm ents/presentations and/or one internal examination.

o For external examination the breakup is 50 marks written examination & 20 marks
on-line examination.

Degree Requirements:
a) Earned Credits: A candidate who has successfully completed all the Core
courses and accumulated, through elective courses, not less than minimum number
of Credits prescribed shall be eligible to receive the Degree. The degree
requirements for the MBA programme are completion of 100 earned credits.
b) Final Grade Point Requirement: A student must obtain the Final Grade Point of a
minimum d 00.50 to be eligible for award of the MBA degree.
c) Aggregate: If a student fails to secure aggregate 40% marks out of 100
[concurrent evaluation (30) + online evaluation niversity evaluation (50)],
such students will have to appearfor Universi ination (50) only.

The perfomance of a student wil be e
a) Semester Grade Point Average
semester i
b) Cumulatve Grade Point Average (CG i :  Point Average for
all the completed semesters at an nt .

ated in tems of two indices, viz.
\hich is the Grade Point Averagefor a

d of each semester, SGPA is
es in the current semester in
e credit values of respective

Semester Grade PointAverage
calculated as the wei
which the student

courses. L1

F or Detailed information students are requested to visit our website:

www.nevillewadia.com or hitp //nevillewadia.com/mba-program/
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Today, Research has been gven signficant importance by University and accreditation
agendies. The repute of an Institution depends upon quality and quantity of research. Neville
Wadia Institute of Management Studies & Research is an approved Post Graduate Research
Centre of Savitribai Phule Pune University.

Post Graduate Research centre started in 2016. The research centre offers avenues for
research in the areas like Computer Management, Financial Management, Human Resource
Management, Knowledge Management, Marketing Management, Organisation Management
and Production Management.

The Research Head, Coordinator, Research guides, Administrative Staff and Library
Resources support research student to achieve better research output by providing enabling
ecosystem. The students are motivated and guided to write quality research papers in
reputed Journals. The guides and faculties are motivated to apply for various projects
because d 12€) and 2(b) approval With commitment to Integrity and honesty, we have
sdtware ‘“wrnitin’ to prevent plagiarism, supported by Savitribai Phule Pune University.

We invite scholars to consider our research centre to pursue research.

Areas of Study:

» Computer Management

« Financial Management

* Human Resource Management
* Knowledge management

* Marketing Management

* Organisation Management

* Production Management

29

Every student appearing for the Online/ Internal External Examination is liable to be
punished for committing malpractice(s), if he/ she is observed as committing any of the
following acts:

1. Possession d electronic gadgets lke mobie phones, programmable calculator or any
other storage devices in the Examination Hall.

2. Misbehaving with off icials or using obscene or abusive language.

3. Writing on the Question Paper and/ or passing on the same to other student(s) in the
Examination Hall.

4. Communicating with any other student(s) or any other person(s) inside or outside the
Examination Hall with a view to take assistance or aid to write answers in the examination.
5. Copying from the material or matter or answer(s) of another student or from similar aid or
assistance rendered by another student within the Examination Hall.

6. Making any request of representation or offer & any threat or bribe to Junior/ Senior
Supervisor and/ or any other dfficial f or favours in the Examination.

7. Approaching directly or indirectly the teaching staff to bring about undue pressure or
influence upon them for favour in the examination.

8. Taking or bringing in the answer script pages or supplementary sheets or tearing themoff
and/ or inserting pages written outside the examination hall into the answer book.

9. Receiving material from outside or inside the Examination Hall, for the purpose of copying
(inclusive of electronic communication).

10. Bringing into the Examination Hall or being found in possession of portions of an
unauthorized book, manuscript, or such other material.
11. Impersonating or allowing any other person to in
the Examination Hall.

12.Having in one’s possession any wiitte
leg or any other part of the body, hand k¢
card, scales, electronic gadgets efc.

13. Destroying any evidence of malpract
from the Examination Hall.

answer in his/ her place in

30



COURSE OUTCOM ES (COs)

Code

Course Name

Course Outcome

101

Accounting For Busin ess
Dedsons

To understandthe basic concepts of financial
accounting, cost accounting an dmanag eme nt
accounting.

To know varioustools from accounting and cost
accounting thiswould facilitatethed ecision making

To develop analytical abilities to fae the business
situations.

102

103

E @ nomic Ana lysis for Business
Dedsons

Leg al Aspects of Busine ss

Studentsare equipped of management with time
tested tool sandtechniquesof ma nagerial e conomics
to

Enable them toa ppre date its relevance in decision
making.

Studentsare acquainted with general busine ss law

issues to he lpbecome more informed, sensitive and
effective business leade rs

Studentsare given understanding of fundamental legal
issues pertai ningto the businessworld toe nha nce
their ability to manage businesses effe ctively.

104

105

Business Resea rch Methods

Organiz tional Behaviour

To understand the concee pt and process of business
research in busin ess environme nt.

Studentsare equipped with the use oftoolsand
techniques fore xp loratory, conclusiveand causal
research.

Students und erstood the @ ncept of measu re me ntin
empirical systems.
Use statisti @ | te ch niques for analy sis ofresearchdata.

Gained a solid understandi behaviourin
the workplace from an.i up,and
organizational

Obtained frame

Studiedhowin ndorganizations act

approaches and

106

Basics of Ma rke ting

in or to exp:
ing

Exposure to students toa systematic frame work of
marke ting &implementationsan dto hig hight need for
different ma rketing approa dhes for se rvices, goods, H
andfor household consumers, organiz tional buyers.

31

Management Fundame ntals

Understood thevarious concepts of ma nagement

Made the stude ntsunderstand the conte mporary
management practices

Learn t highlights of p rofessional chdlenges that
managersfaceinv ariou sorganization

Learnttoappre ciate the emerging ide asand practices
in the fieldof ma nagement.

Business Co mmunia tion Lab

To acquaint the stude nts with funda me ntal s of
commu nication andhelp them to transform their
commu nication abilities.

Tohelp the students toa @uire some of the necessary
skills to handle day-to-day managerial respon sbilities,
suchas - making spee ches, controlling o ne-to-one
commu nication, enriching g roup activities and

proce sses, giving e ffective presentations, writing

le tte rs, memos, minutes, reportsand advertisng, and
maintaini ng one’s poise in private and in p ublic.

To build the students confidence and toenhance
competitiven essby projecting a positive image of
themselves and of their future.

To familiarize Students with ba si ¢ toin termedia te skills
forusing Excel inthe ch ssroo mvis-a-vis Business
Applications

Toprovide students hand son experience on MS Excel

Utilities To gai nproficien g/ in creating solutions for
Data Managementan dRe porting

MS Excelan d Adva ncedExcel
Lab

E nterprise Analysis - Desk
Research

To acquaint stude nts withb asic aspects ofan
Enterprise.

Toguidethe students inanalyzinga nE nterprise w.r.t.
a set of basic paramete rs.

Tohelp the studentsassimilate basic jargonand its
meaning w.rt. Enterprise A i

To introduce the con
framework for
Tosenstizeth i ure of
Marketing Fun

Ma rke ting Ma nagement

To emphasize

To standvario us concepts felated to financial
management.

techniquesin the

F inancial Management

Todev elop the analytica skillsthi's Id facili tate the

de d s onmakingin Bus ness situation

L

To understandthe rol eof HRM in an orga nization
To learntogain competitive advantag e through pe opla

32



203

204

Human Resource Management

De dsionScience

To learnto study and design HRM system

To understandrole of quanti tativ e te chniques in
managerial decision making .

To understandpro e ss of decision problem
formula tion. To understanda ppl ication s of various
quantitative tedniquesin managerial settings.

To develop an understanding of the strategic

importance of Opera tions & SCMandhow it can
provide a competitive advantage.

To develop knowledge of theissue srelated to
de signing andmanaging Opera tions & SM and the
techniquesto do so.

205

OperationsandSupply Chain
Management

Tounderstandthe relationship between Opera tions &
SCM a nd other busin ess functions, such as Marketing,
Finance,and HR

To develop conceptual understanding about latest
developments inthe field of InformationTechnology

Tolearn touse Informa tion Te ch nology togain
competitive advantagein busire s

206

Management Information
Sy stems

Tolearn from, with a view to emulate, entrepreneurial
venturesin e-Commerce and m-Commerce

To eq uip stude nts withindividual an dgroup learning
method s

Tounderstandintel ligenceand deve lop emotional
competenceTo develop understandingand
competen ce for personal and ma nagerial effectiveness.

207

Emotiona lIntellige nceand
Managerial Effe diveness Lab

To understandbasics of project manage mentand learn
howto use MS Project 2007 to:A Greatea New Project
B Bui d Tasks

Tounderstanduseof MS Project 2007 totrad Project
Progress

209

MS Project Lab

To enmuragestudents to develop and use balaned
self-determine d B ehaviour,

To help students in ,increasing life

rela tionships with others.

210

Life Skills la b

215

Industry Analysis - Desk
Research

To expose participantstovarious perspectivesand

conce pts inthe field of Strategic Management w

Tohelp partid pants developskills fora pplyingthese

conce pts to the solution of b usine ss p roblems
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S trateg icManagement

E nterprise Pe rformance
Management

Tohelp studentsmasterthe analytical tods of
strategic management.

To acquaint the stude ntswitha pe rspective of dfferent
faets of management of anenterprise

Toprovide inputs withreference tothe Inve stment
Decisio nsalong withthete chniques for those dedsions
To incula te the evaluation parameters of entemrise in
terms of expenses, control sy semsa nd pricing

Todev elop the knowle dge of the @ nceptofauditing
andits applicability as performance

To instila spirit ofe ntrepre neurshipamong the student
pa rticipan ts.

Toprovide an overview of the competences needed to
be ®me anentrepreneur

Startup and Ne w Venture
Management

Togive insights into the Man agement ofSmall Family
Business

To offer the opportunity for the stude ntstoa ayuire on
skills, knowle dge, perceptions with the experience for
professiona lidentity.

Toprovide means to immerse students in actual
supe rvise d p rofessional experie nces.

S ummer Internship P roject

To give an insght into the workingof the real
organizations

Togain deeper understandingin spe cificfundional
areas.

Toappred ate the linkages a mong diffe rent functions
anddepartments.

Todev elop pe rspective a bout business organizations
in their totality.

Tohelp the studentsin exploring @ reer opportunities
in their areas of inte re st.

To give the students an unders;
research from both user

(the researdhers)

Todesign and p
understand the q

305MKT

Contemporary Marketing
Research

Tolearn the basi
marke timg resear

Tou ndthe%licatio ns of business resear
tool'sin Marketing decision maki ng

To highlightthei
consu mer behavi

Tostudytheenvironmental and ind i linfluences

on consumers
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306MKT

307MKT

Consumer Behaviour

Integra ted Marketing
Comnmunications

To understand consumer behaviour in | dian @ ntext.

To providean overvie w of therange of tools available
for Marketing Co mmunia tions

Toprovide an understanding of the basic princige sof
planning an de cution in Mark eting Comnu nications
Toacquaintthe with concepts and techniques in the
ap plication for d eveloping, desig ning a n e ffective
advertising, promotion

Tosenstizestudentsto the various facets of

advertisng, public relation and promotion
management.

Todev elop a managerial perspe cive and an informe d
dedson-markingability for effective tadling of
promotio nal situations.

To makethe stude ntsapprecia te the vario us facetsof
the job of aprodud manager.

Tohighlight the strategic rd e of prod uct management
in organizational and functional conte xt.

308MIKT

ProductMana gement

Toemphasize the financial and other metrics of
effective product ma na gement.

To introduce diffe rent approaches to measuring brand
equity .

To provid e con @ ptua | framew ork for managing brands
strategically.

309MKT

Strategic Brand Man agement

Toemphasize the role ofbrands, the mwnceptofbrand
equity andtheadv antage s of creating strong bra nds.
Toprovide insig htsinto how to create profitable b rand
strategies by building, measuring a nd managing brand
equity .

To familiarize students with the terms, concepts, and
nature of Business-to-B usine ss Marketing.

Toexposethe students to t
functi ons of firms.

3 18VIKT

Business to Busn ess Marketing

The courseintrod
of ma rketing mix f

To understandth
1961.

Toca’
Individual

participants the specifics
i ting.
Income TaxAct,

.Tax Liability of an

305FIN

Dire d Taxation

T oa cquaint with online fil i rious formsand

Returns.

ts & Practical
arkets,

To enlig hten the students withthe C
dy namics of the IndianFinandal Syste
Institution and F inan cial Services. L

To acquaint stude nts withvarioustechniques used for
Strategic Cost Manageme nt
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306FIN

Financial Sy stems of Inda,
Ma rke ts & Services

Todev elop an understandingo f the adoptiono f
various technique sof SCM forobtaining sustainab le
competitive advantage

307FIN

Strategic Cost Management

Tomak ethe student familia r withtheintegration of
various technique sin decision making

To acquaint stude nts witha dvanced treatme nt of
various cnceptsand tools and techniquesused in
Financial Management

To highligh tthe importan e of va rious decision making
areas of financia | manage me nt

309FIN

Corpora te Finance

To know the conceptof Financial Restructu ring in
Companies.To get acquainted withfadors leading to
financia I distre ss o fthe organization.

Tounderstandalternative sourcesof @ pitaland
planning of thesa me. Toknowthe sig nifia nceof the
Comorate Governance intheoverall functionality of
the org anization.

310FIN

Corpora te Financial
Restrudu ring

To understandthe basics of Bankingandthe
emergence of Banking in India.

T og et acquainted with the functionality of the Ba rks.

313FIN

Bank ing Operations —1

T ok nowthemea ning and useof commonly used
technologies in Banking.

To makethe stude ntsunderstandrationale be hind
labourlaws

Toequip stude nts with imp ortant provisions ofvarious
labourlaws

305HR

306 HR

Labour & Sodal Security Laws

Human Re source Accounting &
Compensation Mgmt

Togive students insigh tinto the implemen tation of
la bourlaws

To orientthe students with the conceptsrelated to
huma n resource accounting & compensa tion
management.

Tofadlitateleaming related to human resource
accounting & compensa tion
employees.

To learnthe basic

Tostudythevari
andsafety.

307HR

Employee Health,Safety

To l@damen

Dev el oping specific HRIS skills competencie s nee ded by
professiona Is

310HR

Human Re source Information
System

To create anawa of fundame
significan @ and imp lementation of qu
management

rinciples,

Touse new @nceptsofTQM in the p rocess of
contin uous improve me nt andlearning
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313HR

401

402

Quality Mana gementSystem

Managing forS ustainahi lity

Disserta tion

Apply general e thical prind ples to particubr @ ses or
practices in b usine ss.

Think indep end ently and rationally ab out
contemporary moral proble ms.

Recognizethe complexity of problems in practica
ethics.

Demon strate how general con e pts of governance
ap ply in a given situa tion or given drcumstances.

To offer the opportunity for the young studentsto
acquire on job thesk lls, kn owledge, attitudes, and
pe rce ption salong with the exp erience.

Toprovide means to immerse studentsin actual
supervise d professiond experie nces

Togain deeper understandingin spe cificareas.

To emphasize thesig nifia nce of servi e smarketing in
the gl obal economy

To makethe stude ntsunderstandthe deep era spects
of suce ssful servies marketing

403MKT

4 04MKT

S ervice s Ma rketing

Sales & Distribution
Management

Toprovide insig htstothe challe nges ando pportu nitie s
in servi @s marketing.

To provid efoundationsin components ofsalesand
distribution manage me nt.

Tointrodu e various facets of the job ofa sales
manager.

Tofoas on decision making aspe ds and

imple mentationof dedsionsin sales anddistribution
management.

To providein sghtsintoall functional areas of retailing.

To give an account of esse ntial principles of retai ling

4 05MKT

Retail Marketing

Togive a perspective of the Indian retailing scenario.
To understandrurala spects of marketing

Tolearn nuances of rural
strategies

406MKT

Rural Marketing

Toenhance dee
be haviour

To makethe stu
techniquess ofi

To estudentSto develop pla nsan dmarketing
strategies for en tering i ntointernation al marketsand
managing overseas opera ti

408MKT

Intemational Mark eting

To introduce a
strategy and de cision makingin dy
environment.

of ma rketing
marketing

Tounderstandand apply the STP of marketing

(seg me ntation, targeting, postioning). ‘
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Tounderstandand ap precia te the concep t of
marketing

410MKT | Ma rketing Strategy Tounderstandp rocedural partof Indirect T axes
T oa cquaint with online fil ing of various Forms &
Returns.
To understandthe basic concepts invariousindirect
Ta xActs.

203FIN | Indirect Taxation To rr.‘ake students famiiar with the operations in
fore ign exchange ma rkets.
Tosenstize studentswith @ mp lexities of managi ng
finance of multinatio ra I firm.
Tohighlight the importance of the regulatory
framework ofintemationa financial transactionsw.rt
to India.

204FIN | Intemational Finance To provideana ltem ative frame wo rk for understanding
financia | market b ehaviour.
Todemonstrate how cog nitive bia se sand heuristics
in flue nceinvestment behaviour and determine asset
prices.
To highligh tthe basi c theoriesandstrategie sthat
make susawareof be havio ural finance and investing.

405FIN | Behaviouwal Firan ce To understandhowtod othe trading of fina ncial assets
online
To know practia lly the prerequistesof trading.
Toanalyze the securities using the MIS rep orts
available online.

408FIN | Online Trading of Firan cial To get acquainted withthe cha rge drole o f Barking

Assets post 1991 Reforms.

Tok nowthelending andb orrowing rates along with
the various ma ndatory reserves.
T ok nowthep rocedural compliances by bank’s
functi onality .

409FIN | Banking Operations —11 unctonaty
To understandthe conce Manageme nt.
To understandthe ortfolio Manage me nt.
Tounderstandy, f.evaluating
h foli

410FIN We althandP ortfolio the portfolio

Managemen't Givestudentsi

Make st udents; tant law sgove ming
IR ?,, i
Create understan ing about role of Govt., society and
trade union in IR

403HR | Employmen tRelations

organizational strategies

Understandthe various terms used
& its process
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404HR

Strategic Human Resource
Management

Understand HR strategies in India n& global
pe rsp ective

To develop an understanding of the mature, functioning
an dd esign of organiza tion

Beable to understand the theory and practice relating
to theprocese s oforganization develo pme nt and
change

405HR

Organizational Design &
Development

Devel opi ndght, compe te ncein diag nostic &
interve ntion pro & sse & skills for initiating
organizational processes & cha nge in organizations

To make students understand mea ning of change and
ne ed fororganizational Change

Toappraise students with the change management
process

408HR

Change Man agement

To develop an understanding of the matureand
strategies o f nego tiation.

Tounderstandconflictand strategies toresolve the
conflict

409HR

410HR

Conflict & Negotiation
Management

LAB inCSR

Introduction of CSR: Aims & Obje ctives, Imp ortance of
CSR

CSR initiatives: Adopted by orga nizationinindian
Context as wella sGlobal @ ntext

Desk Research/ Field Study: Faculty to divide students
in a group of 6 each. Groups will visit variousin dustries
in nearby area, understandv ariou sCS Ractivitie s
initated by them & pre se ntas well as submitthe
report on same
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OUR RECRUITERS & TRAINERS

RAN GEFROM VARIOUS AREAS

+ FMCG

+ Banks and Financial Institutions

+ Media C onsultancy

+ Information Technology &
Telecom

+ Engineering and Technology
+ Consumer Durables

MEDIA& CONSULTANC Y

+ Ogilvy & Mather India Ltd.

+ Magna Publications Ltd.

+ Radio Mirchi

+ Alps Management Consultancy
+ Ashish Advertising

FMCG

+ Amul India Ltd.

+ Godrej & Boyce India Ltd.

+ Pidilite Industries Ltd.

+ Nerolac Paints

+ Pizzeria Pure Foods India Pvt.
Ltd.

+ Weikfield

+ Agro Products Pvt. Ltd

+ Britannia Industries Ltd.

+ Hindustan Unilever Ltd.

+ Godrej Consumer Products Ltd. #

BANKS &FIN ANCIAL SERVICES

+ Bank of Maharashtra Bajaj
Allianz Centrum Finance Ltd.

+ Citibank

+ HDFC

+ India Bulls Ltd. IDBI Bank

+|CICI Lombard General Insurance

Company Ld. ICICI Prudential Life
Insurance Co. Ltd.
+J M Asset Management Company Ltd.
+ING Vysya Group Insurance Company

Private Ltd. Kotak Securities Ltd.
+ Kotak Mahindra Bank Standard C hartered
Bank

+ Max New Y ork Life Insurance Company
Ltd. Tata AIG Life Insurance Company
Ltd.

INFORMATION TECHNOLOGY & TEL ECOM

+ Tata Consultancy Services
+ Vodafone
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Other Institutes of
MODERN EDUCATION SOCIETY

PUNE - 411 001

e M.E.SOCIETY’S COLLEGE OF ENGINEERING, PUNE - 411 001

o NOWROSJEE WADIA COLLEGE, PUNE -411 001

e CUSROW WADIA INSTITUTE OF TECHNOLOGY, PUNE - 411 001
e D.G. RUPAREL COLLE GE, MUMBAI - 400 016

e NEW LAW COLLEGE, MUMBAI -400 016

e NESS WADIA COLLEGE OF COMMERCE, PUNE -411 001

NEVILLE WADIA INSTITUTE OF
MANAGEMENT STUDIES & RESEARCH

19, Late Piin. V. K. Joag Path, Wadia College Campus, Pune-411001
Em ail: director@nevillewadia.com Website: www.nevillewadia.com




