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CRITERION I: CURRICULAR ASPECTS  

 

 

 

 
 

 

 

 

Institution obtains feedback on the academic performance and 

ambience of the institution from various stakeholders such as Students, 

Teachers, Employers, Alumni etc.  

 

Feedback communicated to appropriate authorities of Affiliating 

University:  

 
List of Supporting Documents:  
 

Sr. 

No. 

Contents Documents 

1 Dr. Amol Goje- Chairman, BOS- Computer Management- Savitribai 

Phule Pune University, Pune  
View 

2 Dr. Anand Dadas- Chairman, BOS-  Human Resource Management- 

Savitribai Phule Pune University, Pune 
View 

3 Dr. Anand Deshmukh - Chairman, BOS-  Marketing Management- 

Savitribai Phule Pune University, Pune 
View 

4 Dr. Mahesh Abale- Chairman, BOS-  Financial Management- 

Savitribai Phule Pune University, Pune 
View 

5 Dr. Shubhangi Walvekar- Chairman, BOS-  Marketing Management- 

Savitribai Phule Pune University, Pune 
View 

 

CRITERIA 1.4 FEEDBACK SYSTEM 

 
COMMUNICATION TO APPROPRIATE AUTHORITIES  

 

https://nwimsr.mespune.org/wp-content/uploads/2024/09/Dr_Amol_Goje_Computer_Mgmt_Feedback.pdf
http://nwimsr.mespune.org/wp-content/uploads/2024/09/Dr_Anand_Dadas_HRM_Feedback.pdf
http://nwimsr.mespune.org/wp-content/uploads/2024/09/Dr_Anand_Deshmukh_Marketing_Management_Feedback.pdf
http://nwimsr.mespune.org/wp-content/uploads/2024/09/Dr_Mahesh_Abale_Financial_Mgmt_Feedback.pdf
http://nwimsr.mespune.org/wp-content/uploads/2024/09/Dr_Walvekar_Shubhangi_Marketing_Feedback.pdf

